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There is possibly no other company which is so casual and at the same time so powerful as the computer and
entertainment manufacturer Apple. The company controls the online-music market, the market for portable
music players and is now capturing the high-tech mobile phone market. Apple moves into new electronic
markets with strong competitors, in order to monopolise them just a short time later. The CEO, Steve Jobs,
has brought a brand into being that is different and at the same time mainstream. A strong magnetic brand
which yields more influence in people’s life than one would care to admit. This is absolutely the reason why
every company in the world wishes for a strong magnetic brand which can be defined as a “CULT BRAND”.
They get repeatedly chosen over the competition. They bring higher prices than the competition. And if they
are a strong enough brand their customers not only use their products, but evangelize them to the world. This
project aims to analyze Apple’s marketing activities in order to figure out, what makes this company so
successful. It adds to the traditional marketing theory, the new theory of “cult marketing” because traditional
marketing delivers no approach to explain the behavior of cult brands. The phenomena of a Cult Brand are
comparable to the patterns of a religion and Apple as well has strong believers. When it comes to their
favorite brand, they enjoy telling who ever will listen how great it is and why they love it so much. People
are camping in front of Apple’s stores just to get their latest innovative product. And if their Messiah, Steve
Jobs, enters the stage to introduce a new product to thousands of viewers, he brings the house down. This
book discusses Apple‘s unique Marketing Strategy and delivers a guidline on the Example of Apple of the
needed conditions to convert an ordinary brand into a „CULT BRAND“.
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From reader reviews:

James Stover:

Why don't make it to be your habit? Right now, try to prepare your time to do the important action, like
looking for your favorite publication and reading a reserve. Beside you can solve your trouble; you can add
your knowledge by the guide entitled Apple's Secret Of Success - Traditional Marketing Vs. Cult Marketing.
Try to face the book Apple's Secret Of Success - Traditional Marketing Vs. Cult Marketing as your friend. It
means that it can to become your friend when you sense alone and beside that of course make you smarter
than previously. Yeah, it is very fortuned for yourself. The book makes you considerably more confidence
because you can know everything by the book. So , we should make new experience in addition to
knowledge with this book.

Gertrude Barrett:

In this 21st century, people become competitive in every single way. By being competitive currently, people
have do something to make them survives, being in the middle of the actual crowded place and notice by
means of surrounding. One thing that oftentimes many people have underestimated that for a while is
reading. Sure, by reading a book your ability to survive improve then having chance to stay than other is
high. For yourself who want to start reading a book, we give you this specific Apple's Secret Of Success -
Traditional Marketing Vs. Cult Marketing book as beginner and daily reading e-book. Why, because this
book is more than just a book.

Robert Thomas:

Are you kind of busy person, only have 10 as well as 15 minute in your day to upgrading your mind skill or
thinking skill even analytical thinking? Then you are receiving problem with the book than can satisfy your
short time to read it because all this time you only find book that need more time to be go through. Apple's
Secret Of Success - Traditional Marketing Vs. Cult Marketing can be your answer mainly because it can be
read by you who have those short free time problems.

Melvin Robinson:

Don't be worry if you are afraid that this book will certainly filled the space in your house, you can have it in
e-book method, more simple and reachable. That Apple's Secret Of Success - Traditional Marketing Vs. Cult
Marketing can give you a lot of friends because by you investigating this one book you have point that they
don't and make you more like an interesting person. This book can be one of a step for you to get success.
This guide offer you information that maybe your friend doesn't recognize, by knowing more than additional
make you to be great people. So , why hesitate? We need to have Apple's Secret Of Success - Traditional
Marketing Vs. Cult Marketing.
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